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safety of their food, they should meet the requirements such as knowledge of all 

foreign languages, be ready to fulfill every request of the customer with kindness, 
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One of the main directions of tourism activity is to solve the issue of providing 

accommodation to tourists. Among the comprehensive services provided to tourists 

during the trip, the accommodation service is central and is a component of each 

tour. 

The hospitality industry as an economic activity refers to the provision of hotel 

services and short-term accommodation in hotels, campsites, motels and hostels. 

This activity also includes restaurant services. 

When talking about the types of hotels, it is necessary to take into account the 

recommendations of the World Tourism Organization on the classification of hotels. 

This organization has developed standards for placement tools. And based on it, the 

following requirements are imposed on hotels: 

- having more numbers than the minimum set number (usually 10) and joining 

a single leadership; 

- provision of basic (daily room cleaning, bed making) and additional (laundry, 

dry cleaning, hairdressing, car rental, etc.) services; 

- grouping of hotels into classes and categories based on the requirements of 

national standards according to the composition of services and equipment. 

Austria is one of the world's recognized models of tourism. Therefore, there are 

more than 20 thousand hotels in the mountainous parts of the country. The 

cheapest means of accommodation include no less than 100 "youth hotels" in Austria 

(for comparison: less than 10 in Russia). Inexpensive youth-friendly hostels are 

available for those who want to stay overnight, but there are no special amenities. 
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 Austrian hotels are rated according to the 5-star system, but there are also "off-

category hotels" in rural areas. They consist of one-, two-, and three-story houses, 

and are often opened by farming families. 

3 and 5 star hotels in Austria are not much different from each other. Many 

hotels of this class have a swimming pool, sauna, restaurant, buffet and similar 

services. The similarity deepens with the decoration of hotel interiors in the 

"romantic style" common in Austria. In this style, modern technology is combined 

with the equipment of the ancient series. Sometimes, the equipment in a three-star 

hotel can be better than a four-star hotel (for example, for the presence of a 

swimming pool). In general, the hotels of the two highest categories justify their 

stardom with the help of a large number of rooms and a large set of services 

provided. Five-star hotels are distinguished by providing additional high-level 

service more than four-star ones. 

Stars are also used to classify hotels in Egypt, but unlike the European 

classification, the stars are increased by about 1/2 star. 

 By early 1996 in China4000 hameans of close proximity were available. The 

most common 5-star system is used to evaluate them. In addition, there is a specific 

scale in the country, according to which the simplest places of reception include 

"guest houses". These caravanserais or hotels can be equated with student 

dormitories. "Guest houses" are considered more comfortable, and these are among 

2-star hotels. Hotels that meet the requirements of the more prestigious three- and 

four-star levels can be included - tourist hotels, and "wine houses" can be included 

in the five-star level. In this regard, Chinese standards do not lag behind European 

standards. 

 EnglandThe classification of hotels is somewhat complicated. Although some 

catalogs use the traditional star classification, the fronts of hotels display crowns 

rather than stars. To transfer the level of a hotel to a star classification in the language 

of crowns, one must be subtracted from the total number of crowns. For example, 

the Royal Norfolk Hotel in London can be listed as 3-star or 4-crown. 

 The most accurate classification is the classification proposed by the 

Association of British Travel Agencies: 

- budget hotels are one-star (*) and are located in the city center and have 

the least amenities. 

- Tourist-level hotels are two-star (**) and have a restaurant and bar. 

- Mid-range hotels are three-star hotels (***). Their level of service is high 

enough. 

- Hotels of the first level are considered four-star (****). Such hotels are 

designed to provide very good living conditions and excellent service. 
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- High-class hotels will be five-star (*****). Accommodation and service in 

such hotels will be at a high (extra class) level. 

There are 40,000 hotels in Italy, spread throughout the country. When tourists 

see familiar stars at the doors of Italian hotels, their categorization is very 

complicated. There is no official "star" scale in the country. According to the 

standards accepted in Italy, hotels are divided into 3 levels. 

Corresponds to 1 level - 4 star****, 2 level - 3 star***, 3 level - 2 star** hotel. 

In addition, each level can move freely in one direction or another. 

A distinctive feature of Italian hotels is their small size (hotels with 50-80 

rooms). Usually, small hotels are not included in the upper level and they correspond 

to the 2-star level. But in resorts in the Alps, the provision and level of service are 

small hotels that meet the highest requirements. Some of the advantages of Italian 

hotels are that they have well-equipped conference rooms. 

  Tourist accommodation in Spain is divided into the following levels: 

- Hotels of 5 levels (from 1 to 5 stars); 

- hotels scale houses (from 1 to 4 stars) 

- boarding houses on 3 levels. 

In addition, there are state-owned enterprises that receive tourists belonging to 

the State Ministry of Tourism. They are mainly ancient castles, palaces, palaces 

located in the beautiful districts of the city and will be equipped as "Luxury" hotels. 

Thus, each country has its own way of categorizing hotels, and hotels of the 

same level located in different countries differ greatly from each other. 

The requirements for service staff in hotels can be conditionally divided into 4 

groups: 

1. Qualification, specialization (for all levels in hotels). 

All service personnel must undergo professional training. The level of 

preparation should be commensurate with the services they provide. One employee 

should be trained to ensure the safety of hotel residents, while another employee 

should be qualified in the field of food security, all of them should meet requirements 

such as knowledge of foreign languages. 

In 1-star hotels, it is enough for reception and accommodation staff to know 

one foreign language. 

The same is true for 2-star hotels. 

3-star hotels require all staff to have sufficient knowledge of 2 foreign 

languages or the languages most commonly spoken by customers visiting the area. 

4-star hotels have the same requirements, but they must know languages at a 

higher level. 

In 5-star hotels, all employees must know at least 3 foreign languages and be 

able to communicate freely with customers. 
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2. Ethics, behavior. It is necessary that hotel employees of all levels know 

how to create a hospitable environment in the hotel, be ready to fulfill every 

customer's request with kindness, and be calm and patient in communicating with 

residents. 

3. Medical (medical) requirements. Employees of hotels of all levels must 

undergo periodic medical examinations and receive relevant certificates. 

4. Uniform. Hotel staff of all levels who communicate with customers 

must always wear uniforms, uniforms must always be clean and well-groomed, and 

each employee must wear a personal badge with his name and surname written on 

it. 

All hotel complexes must have special conditions for employees to rest and eat. 

The size of these conditions should correspond to the number of employees. 

Our hotels must also meet the level of these world standards, because for the 

development of tourism, it is necessary to receive tourists from all corners of the 

world, from all classes and categories. These require proper conditions. Only then it 

is possible to increase the number of foreign tourists. 
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