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Abstract: This article provides information about the role of the food
market in the country’s economy, the specific characteristics of the food market,
the need to regulate the food market, and the development of the science of food
market regulation. Also, the types of food market are reviewed in general and
opinions are given on the development of the food market in the country.
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AnHoTaumsi: B jganHO#l crTaThe mnpencraBieHa WH@oOpMAIUS O POJU
MPOJIOBOJIBCTBEHHOTO  PBIHKA B DKOHOMHKE  CTpaHbl,  CHCIUPUICCKUAX
OCOOCHHOCTSIX TIPOJOBOJILCTBEHHOTO PBIHKA, HEOOXOAMMOCTH PETYIHPOBAHUS
IIPOJIOBOJILCTBEHHOTO PBIHKA, a TaK)Ke pPa3BUTHH HAYKH O PETyJIHMPOBAHUU
IPOJOBOJIBCTBEHHOTO pBhIHKA. Takke paccMOTPEHBI BHUABI MPOJOBOJIBCTBEHHOTO
pBIHKA B IIEJIOM M JIaHbl MHEHHS O pPa3BUTHH NPOJOBOJBCTBEHHOTO PBIHKA B
CTpaHe.

KiroueBbie cJI0Ba: nousmue NPOO0BONILCMBEHHO20 PbIHKA,
Xapaxkmepucmuka npoooGOIbCMEEHHO20 DbIHKA, 6UObl  NPOO0BOTbCIMEEHHO20
PbIHKA, CeNbCKOX03AUCMBEHHbLE DBIHKU, HayKa pe2yIupo8anus
NPOO0BONLCMBEHHO20 DPbIHKA, UHCMPYMEHMbl PA3GUMuUs Npoo08OIbCMBEEHHO20
DbIHKA.

The goal of any economic system is to satisfy the population's demand for
food, goods and services. In a developing economy, this goal is realized on the
basis of efficient organization of production, accurate division of labor and
efficient organization using modern achievements of scientific and technical
development.

Delivery of products produced in the conditions of the market economy to
final consumers is carried out through the system of economic relations in the field

of commodity circulation. Many small and very small enterprises do not have
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enough financial resources to introduce modern technologies and maintain the
necessary level of skills of workers.

Therefore, from the point of view of efficiency, the circulation of goods is
expensive for society, the total distribution costs in all its stages make up more
than half of the final price of the goods.

The importance of providing the country with food in the conditions of the
new market, the market and its most important component - the unique
characteristics and unresolved problems of the food market determine the special
importance of such research in relation to agriculture.

The development of the food market has been in the focus of the economic
scientific community for a long time. At the same time, their problems are very
wide, ranging from the growth of the population and the volume of consumption to
the inefficient organizational and economic mechanism of regulating this market at
the level of the country, region and district. Among the factors that negatively
affect local development are the food market, inefficient agriculture, economic
production, price disparity, high level of wear and tear of fixed assets of
agricultural and food industry enterprises, supply, trade, financial and low level of
development of market credit and information infrastructure. Such a wide range
allows studying the problems of the current state of the domestic food market,
conducting fundamental and practical research on the theory and concept of the
formation and development of the country's food market, as well as perfect
organizational and economic mechanisms and their proportional development.
requires the search for optimal solutions.

The system of organization and regulation of the food market should be
aimed at ensuring the country's economic and food security. The effectiveness of
the food market is mainly determined by the level of state participation in the
formation and use of food resources. It is possible to realize the potential
opportunities for increasing production, to create types of food and its state

reserves, and to activate the regulatory role of the state.
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Summarizing the research carried out in Uzbekistan, it is possible to
distinguish different approaches that reveal the nature of the food market.
Including:

= economic relations are established with the help of exchange relations, and
food products are traded and processed;

= taking into account that food products are produced directly in agriculture,
the food market is an integral part of the market of agricultural products;

= the food market is an intermediary between agriculture, processing
industries and food consumers;

= basic products produced by agriculture provide an opportunity to obtain the
necessary means to continue the production cycle in the food market;

» the food market covers the sphere of production and consumption, as well
as the sphere of infrastructure that serves to ensure and manage market relations on
sale.

A broader understanding of the nature of the food market comes from
considering its types. Clarification of the classification of types of food markets
based on the requirements of systematic approach, purity and non-interference of
access criteria made it possible to identify the following features:

- by space;

- on the object of sale and purchase;

- according to customer opinion;

- according to the level of development;

- by type of competition;

- according to the level of participation of foreign producers;

- according to the form of organization of the stock exchange;

- according to economic and legal norms.

In general, today there are many classification features of the food market.

Summarizing and analyzing the available materials,' we consider it appropriate to

! AnrtyxoB A. U. Paseutre NpoaoBOJICTBEHHOrO phiHka Poceun. - M.: Arpollpecc, 1999. - 336 c., Tonosatiok, M.3.
Hayunsie 0CHOBBI (QOPMHPOBAaHUS PETHOHAIHOTO MPOIOBOJIICTBEHHOTO phIHKA - [TACXH. Cubupckoe otaeJeHHE.
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consider the types of food market according to the classification criteria presented

in Table 1.

Table 1.

Classification of food market types®

Classification symbol

Types of food market

Borderline

The world

Zonal (continental)
National
Interregional
Regional

Local

By object of sale and purchase

Bread and bakery products;

Milk and milk products;

Meat and meat products;

Fish and fish products;

Sugar and confectionery products;
Fruit and vegetable products;
Vegetable oil and other fats;
Pasta, Cereals and cereal products;
Soft drinks and others.

By customers

It is related to meeting the needs of the population;
It is related to the supply of food industry
enterprises with food raw materials;

Related to the sale of food products to resellers.

According to the level of

development

Undeveloped;
Developing;
Free.

By type of competition

Monopolized;
Oligopolistic;
Deconcentrated.

According to the level of
participation of foreign producers

With a small share of Import formed only through
domestic production;

With an equal share of local and imported goods;
With the preponderance of imported goods.

According to the form of
organization of exchange

Wholesale;
Retail.

Economic and legal

Legal;
Semi-legal;
Illegal.

CubHumnsCx.

-HoBocubupck, 1999. -

187 c.,

3aitnanoB, M.U. ®opmupoBanne u (HyHKIUOHHPOBAHUE

IIPO—IOBOJICTBEHHOI'O PBIHKA: PEerHOHaNHBIA acmekT.- M.: 1993. - 128 c., Hypanues, C.Y. IIponoBoiacTBeHHbIH
PBITHOK: MPOOJIeMBI CTAHOBJICHUS M MEPCHEKTUBHI pa3BUTHA - Bonrorpaa: N3a-Bo Bonrorp. roc. yu-ta, 2003.-278
¢. Dxonomuka otpacieir AIIK / M.A. Munakos, H.W. Kynukos, O.B. Cokosnos u ap.; mox pea. M.A. Munakosa. -
M.: Komoc, 2004. - 464 c. - (YueOHUKH 1 yaeOHbBIe TOCOOUS IS CTYCHTOB BBICIIL. Y4e0, 3aBeICHUN ). ! AP.

? Author development
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Often, these characteristics of local food markets are determined by the level
of socio-economic development of the local area, in particular, the level of income
of the population, as well as the presence and development of trade and
intermediary infrastructure. It should be noted that in practice there is a correlation
between the level of development of the local food market and the size of the
territory. The more people live in the area, the more organized and developed the
food market is. This relationship is mainly explained by the rules of market
potentials and the theory of market interaction.

It should be noted that some authors consider the food market as the market
of agricultural products. This is explained by their close relationship, that is, these
markets. However, in our opinion, there are clear differences in their essence that
require a distinction between these concepts. Among the arguments for the need to
distinguish between the food and agricultural markets, it is worth noting that, in
our opinion, goods that are not at all related to agriculture (carbonated drinks) can
be offered first. In this, in our opinion, the studied market segments:

- market of agricultural raw materials;

- market of agricultural products;

- the opinion of the authors who propose to divide the market of ready-made
food products is very suitable°.

In the market of agricultural raw materials, products used in further
industrial processing (markets of milk, meat, grain, etc.) are sold. Freshly
consumed products (vegetable, fruit, egg, etc. markets) are sold in the market of
agricultural products. The prepared food market satisfies the needs of customers
for food products obtained after processing raw materials (markets for meat, milk,
bread and other products). It can be seen that in this structure there is also a place

where the markets of agricultural raw materials and agricultural products intersect.

* Bopo6eB, H.H. ®opMupoBanue CTPyKTyphl POAOBOICTBEHHBIX phiHKoB / H. H. Bopobes // AIIK: skxoHOMHKa,
ynpasnenue. - 2006. - Ne6. - C. 30-31. Konecnsk, A. A. IlponoBoncTBeHHOE obecrniedeHue Kak cucrema / A.A.
KomnecHsik // MexayHapOIHBIA CEIICKOXO03sHCTBeHHBIN KypHaIL. - 2005. - Ne2. - C. 39-41. Jlorunos, B.I'. Arpo -
IIPOJIOBOJICTBEHHbIE ~ pBIHKM ~ Poccum:  TeopeTMuecKHe OCHOBBI, METOAOJIOTHS ¥ COBEpIICHCTBOBAaHHE
peryiupoBa—nus / B.I'. Jlorunos. - M.: U3a-B0o MCXA, 2002. - 296 c.
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In order to eliminate this situation, we consider it appropriate to combine the
concept of the consumer food market, in which it is necessary to take into account
only the production and sale of products aimed at satisfying the final demand for
food. Of course, this market cannot exist by itself and is closely related to the food
market, where products can be sold to final consumers (exchanges, wholesale
markets, etc.). Food products are bought and sold for processing. Raw materials
are transformed into the final product - food. This market is closely related to the
agricultural market and partially coincides with it. It should be remembered that
agricultural products can also include non-food products, for example, animal feed,
etc. Since these products can meet the food needs of the population after the
production stages, we did not include them in the food market study.

The interaction of food market subjects is characterized by the existence of
alternative relationships between producers, sellers and consumers. Choosing the
optimal set of relationships between market entities depends on many conditions
and, in particular, on food market objects. It is the objects of the food market that
are the main criteria for its variety and allow to define clear boundaries between
this market and the market of agricultural or agro-industrial products.

The objects of the food market consist of raw materials purchased by
producers and material goods (goods) created for exchange through sale.*

Ways and means of state influence differ depending on the goals to be
achieved in the regulation of the food market. In this regard, it is considered as a
mechanism based on the state regulation of the food market for the development of
production processes, the formation, exchange, distribution, consumption of food
resources and the use of means of directed economic influence:

- on the formation of strategic and operational food resources and a rational
system of their distribution;
-increasing the volume of local production and using interregional food

relations and global market opportunities;

* BceMmupHas TOproBasi OpraHu3atsisi 1 HatsiOHaJIHbIE SKOHOMHYECKHE MHTEpechl / VIH-T MUPOBOW 3KOHOMHKH K
MeXJIyHap, oTHoueHu#. - M.: Hayka, 2003. - C.11.
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- restoring the level of consumption of basic food products and increasing the
affordability of food products;

- creation and maintenance of food funds for state needs;

- creating conditions for the production and growth of socially important food
products, forming the region's self-sufficiency in food.

The republic's food market requires comprehensive measures aimed at
creating developed agro-food markets and achieving a balance between demand
and supply in the food market. Each of them has general and specific approaches to
regulation.

The main mechanisms of regulation of food markets are as follows:

- regulating the volumes of agricultural products entering the market based
on the real needs of the republic;

- creation of food reserves to provide regulatory influence on the market in
case of imbalances

- between supply and demand for food and to be a regional reserve of
agricultural products and food;

- formation of equivalent inter-sectoral relations of agriculture with other
sectors on the basis of regulation of purchase prices;

- to support the formation of extra-budgetary sources of support for the agro-
industrial complex, including on the basis of expanding the use of opportunities of
business structures, insurance companies, purchasing and intermediary firms;

- promotion of horizontal cooperation and vertical integration of agricultural
enterprises with the storage, processing and trade sector;

- coordination of interregional and foreign economic relations of agricultural
enterprises.

In order to develop the food market in the country, it is necessary to increase
the production of agricultural products in all organizational and legal forms of
economic management, which will increase the size of the food and processing

industry and ultimately ensure the food security of the region.
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Thus, the state regulation of the food market has a programmatic nature and
includes legal, economic, organizational and administrative measures, including
the necessary resources, setting the goals of the implementation mechanism, and
the state and producers and there should be a management apparatus that provides
direct and reverse communication between consumers. In addition, different
regulatory approaches and measures should be chosen according to the state of the
food market and the level of food safety.

State regulatory measures at all levels of management should help to ensure
that market signals are not distorted and the position of producers is not worsened,
as well as to increase the demand for food, that is, to solve the main problem of the
food market at the moment. Through the competent regulation of the food market,
it is possible to achieve the maximum realization of the interests of all participants,
not just one group of the food market.

The directions of state regulation of the food market mentioned above are,
first of all, to ensure the proportionality of regions in the development of the
national market as a whole, and to provide continuous support to producers from
the point of view of food safety. At the moment, feeding all layers of the country's

population in accordance with medical standards is considered the first task.
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