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Abstract.  Beyond  individual  words,  language  often  employs  fixed

expressions – phraseological units – that carry specific meanings. This article

explores the diverse landscape of phraseological units, examining how they are

classified  in  different  linguistic  traditions  and  providing  examples  from  the

world  of  business.  We will  delve into how these  expressions  function,  their

varied structures, and their impact on business communication, illustrating their

complexity and importance in professional settings.
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Introduction

The business world is a realm of precise language and carefully crafted

messages. While individual words are crucial, a significant portion of effective

business  communication  relies  on  "phraseological  units"  –  fixed  expressions

whose meaning often transcends the sum of their individual words. These units,

which include  idioms,  collocations,  and proverbs,  are  the  building blocks  of

fluent,  natural-sounding  communication.  This  article  aims  to  demystify

phraseological units, exploring their different types, how linguists classify them,

and how they're used in the business field. Understanding these expressions can

sharpen  business  communication  skills  and  enhance  comprehension  in

professional interactions.

Methods
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This article draws on established theories in phraseology and lexicology

from  various  linguistic  traditions,  including  cognitive  linguistics,  structural

linguistics,  and  corpus  linguistics.  We  will  discuss  common  classification

systems, highlighting key distinctions between different types of phraseological

units.  These  systems  will  be  illustrated  with  a  range  of  examples  from the

business  domain,  collected  from professional  articles,  business  conversations

and  business  dictionaries.  The  article  emphasizes  the  descriptive  analysis  of

these  units,  aiming  to  make  the  concepts  clear  and  engaging  for  a  broad

audience.

Results

Phraseological  units,  also  known as  fixed  expressions,  are  multi-word

combinations  whose  meaning  is  not  fully  predictable  from  the  individual

meanings of their components. They are treated as single semantic units. These

expressions are not merely random strings of words; they are stored as whole

units in our mental lexicon.

They're characterized by:

 Fixedness: They tend to  have a  fixed word order  and don't  allow for

much variation.

 Non-compositionality: Their  meaning  is  not  always  derived  from the

sum of their parts.

 Frequency: They are  frequently  used and are  often familiar  to  native

speakers.

Classifying Phraseological Units: Different Perspectives

Linguists  have  developed  various  ways  of  classifying  phraseological

units. Here are some key perspectives:

1. Based on Semantic Transparency:

o Idioms: These are the most opaque units,  where the meaning is

completely non-compositional. Examples: “to be in the red” (meaning to be in
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debt), “to think outside the box” (meaning to think creatively). These cannot be

understood literally and need to be learned as single units.

o Semi-idioms: These units have some degree of transparency. One

part of the unit might be literal while another is figurative. Examples: "to play

hardball"  (meaning  to  be  aggressive),  “to  cut  corners”  (meaning  to  do

something badly in order to save money or time).

o Collocations: These  are  units  where  words  frequently  occur

together, although the meaning is generally compositional.  Examples: “market

share,” “profit margin,” “business strategy.”

2. Based on Grammatical Structure:

o Verbal phraseological units: These units include a verb as their

main component. Examples: “to close the deal,” “to take a risk,” “to make a

profit.”

o Nominal phraseological units: These units center around a noun.

Examples: "a win-win situation," "a competitive edge," "the bottom line.”

o Adjectival  phraseological  units: These  units  function  as

adjectives. Examples: “cash-strapped,” “customer-centric,” “market-leading.”

o Adverbial phraseological units: These units function as adverbs.

Examples: "in the long run, ""on a large scale,""at all costs."

3. Based on Pragmatic Function

o Proverbs/Sayings: These are short, traditional expressions with a

moral or common-sense message. Examples: "Time is money" "Look before you

leap" (implying cautious actions in business decisions) and "Don't put all your

eggs in one basket" (diversification).

o Clichés: These  are  phrases  that  have  become  overused  through

repetition, sometimes losing their impact. Examples: “at the end of the day,”

“going forward,” “think outside the box.”

o Slogans/Catchphrases: These are short phrases used in marketing

or company branding. Examples: "Just Do It," "Connecting People."
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Phraseological Units in the Business Field: Examples

The business field is a rich source of phraseological units. Here are some

common examples and how they are used:

 "To  be  on  the  same  page": (Idiom).  Meaning  to  have  a  shared

understanding. Example: "Before we proceed, let's make sure everyone is on the

same page regarding the project goals."

 "To touch base": (Idiom). Meaning to make contact. Example: "I'll touch

base with you next week to discuss the sales figures."

 "To raise the bar": (Idiom). Meaning to set higher standards. Example:

“Our aim is to raise the bar in customer service."

 "Supply chain": (Collocation). Refers to the network of organizations

and  activities  to  get  products  to  consumers.  Example:  "The  company  is

restructuring its supply chain to improve efficiency."

 "Due  diligence": (Collocation).  Refers  to  the  process  of  conducting

thorough  research  and  investigations  before  a  business  deal.  Example: “The

investors carried out due diligence before approving the merger.”

 "Scalable  solution": (Collocation).  Refers  to  something  adaptable  to

meet growing needs.  Example: "We need a scalable solution for our customer

management system."

 "Mission statement": (Collocation). Refers to a formal summary of the

aims and values of a company.  Example: “Our company’s mission statement

emphasizes our commitment to sustainability."

 "A ballpark figure": (Semi-idiom). A rough estimate.  Example: “Can

you give me a ballpark figure for the project costs?”

 "The elephant in the room": (Semi-idiom). An obvious problem that no

one wants to discuss. Example: "Let's address the elephant in the room, which is

our declining sales figures."

Discussion
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Phraseological units are not mere linguistic quirks; they are critical for

effective communication, especially in the specialized world of business. They

add color, fluency, and efficiency to language. They also demonstrate a user's

familiarity with business discourse.

However,  misusing  phraseological  units  can  lead  to  misunderstanding,

especially for non-native speakers. The nuances of meaning can be complex,

and a literal translation often doesn't capture the intended message. Therefore,

mastering these units is  crucial  for  any professional seeking to communicate

effectively in a business environment.

Conclusion

Phraseological  units  play  a  significant  role  in  shaping communication,

especially within specialized fields like business. They are not just decorative

elements but are rather crucial components of effective and natural-sounding

language.  By  understanding  the  different  types  and  functions  of  these

expressions,  professionals  can  gain  a  competitive  advantage,  enhancing their

comprehension, writing, and speaking skills. Further exploration into the use of

phraseological units across different domains would give a rich understanding of

language and its dynamic usage.
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